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Resumo:

0qQ € brazino 777 : Explore a empolgacédo das apostas em mka.arg.br! Registre-se hoje para
receber um bdnus exclusivo e comecgar a ganhar!

contente:

plataformas que oferecem bénus de boas-vindas aos jogadores recém-chegados. No entanto,
alguns casinos vao além e oferecem bonus sem depdsito, 0 que significa que é possivel

gar jogos de casino sem ter que depositar seu proprio dinheiro. Neste artigo, vamos

orar os melhores casinos com bénus sem depasito disponiveis no Brasil. Antes de

s em oq é brazino 777 detalhes sobre os melhores casinos com bénus sem depdésito do Brasil, €
After more than a year and a half of planning, studies and hard work, we at Warnermedia
launched, this Sunday, the new regional sports brand: TNT Sports.

From now on, Argentina, Brazil and Chile, countries with sports content from the company, share
the same identity and the same concept: Passion without limits.

And other countries are expected to join the group soon.

However, it is worth mentioning that the soul and history of Esporte Interativo and CDF are still
alive in this new brand.

This is immortal! As an 80s song that | like a lot says, "Things change their names, but they
remain what they always will be".

To continue interacting with the largest engaging media group, both in Brazil and in the world, the
sports fan in Brazil has a new address.

With the new change, all the media and digital platforms that Esporte Interativo is present will
have a new name: tntsportsbr.

Chile fans will follow tntsportsch.

The language, the quality of the content produced and the interaction with the fan are still present
in everyday life and begin to break the borders of countries.

Another change for fans in Brazil is the OTT EI Plus platform.

Now integrated with other company brands, the product that transmits all the brand's competitions
in Brazil, such as Brasileirdo, Champions League and 9 games per round of the Italian
Championship, is now called TNT Sports Stadium.

In Chile, where OTT was already called Estadio CDF, it has now changed only to Estadio TNT
Sports.

The changes and integrations between the sports content of the three countries are supported by
five pillars of communication: 1: Direct relationships with the fan.

2: quality delivery.

3: a positive and modern approach to sport.

4: Multiplatform content.

5: global perception.

All of this to be close to the passion of the fan throughout Latin America and to materialize in the
objective of being the most important and relevant brand for the passionate about sport in Latin
America.

Much of this strategic reformulation process was based on a survey of fans in the region that
showed several important and fundamental aspects for the daily consumption of sports content



(1,200 people were heard in the 3 countries).

From the proposal of the new visual identity of TNT Sports, which plays with the heartbeat
concept of the sports enthusiast, to the language and type of production format in the sports
coverage.

Other fundamental attributes for the change, which appeared in the study and that will be present
in the daily production are: credibility, positive vision, originality, engagement with the fan.

All of them will be present in the daily life of the group's digital platforms, which together reach a
reach of more than 100 million people per month, 42 million followers.

These will also be key concepts and pieces in one of the new brand new features: "Match Day".
All coverage of the broadcasts of the main games of TNT Sports will be within this proposal that
will be multiplatform.

Infecting passion, credibility, pride and inspiring football fans.

An example of something that had already started in Chile and reminds us a little of the late "Ball
Fever" from Esporte Interativo channels, but now multiplatform and throughout the region.

In Brazil, TNT Sports will continue to broadcast the matches of the Brasileirdo, the Champions
League, the UEFA Nations League, the Italian Championship and the European Qualifiers for the
World Cup, in addition to all the sports coverage of the programs, such as Last Bid, Best of the
League and Keeping an eye on the League.

The transmissions, in the Superstation concept, created in 2018, follow both on TNT and Space,
in addition to the OTT "Estadio TNT Sports" and, in many cases, on the brand's digital platforms.
In Argentina and Chile, TNT Sports also has the broadcast of the Argentine and Chilean
championship, respectively, and other soccer rights that fit the premium concept, such as games
of the Chilean national team and the Argentine women's football league.

And why is the brand change happening right now?

Over the past three years, Turner has been acquiring the rights of football in the region, and this
integration process of WarnerMedia Latin America, unifying the existing sports brands in
Argentina, Brazil and Chile, creating a sports vertical to assume a regional leadership position .
Given the 2020 scenario, the most appropriate was to launch TNT Sports in 2021, a brand that is
born under the umbrella of WarnerMedia Latin America present and operating in the region.
There is a shared view that this is the best way for us to grow, to be able to be close to the fans in
all markets, to also help the growth of regional football, futsal and women's football.

This is something that has always been part of our essence.

Does WarnerMedia, a company that owns TNT Sports, plan to incorporate TV rights into new
content, skills and disciplines?

Our intention is to become the most important brand in sports content in the region.

To do this, we are constantly analyzing rights issues for the different screens.

We are always attentive and, mainly, analyzing the contents are more relevant to the fan.

The most recent in this regard was the acquisition for Chile of all the participation of your team in
the qualifiers, something that we are also doing in Brazil, but in this case, through game
packages.

Do you intend to enter new markets besides Brazil, Argentina and Chile? Which ones are they
studying?

We are analyzing several markets and evaluating how the rights of third parties are maturing in
relation to the soccer championships in Latin America.

The work we do in terms of analysis and studies of new markets is permanent, is part of our
expansion strategy in the region.

How important are digital platforms in your business plan?

We know that consumer behavior is changing very fast and that digital is the future.

Given this, it is essential that we go deeper into this field.

Fortunately, WarnerMedia is the world leader in digital engagement with Bleachers Report in the
USA and Esporte Interativo in Brazil.

And that aspect will continue to be strategic for us.

We will seek to improve it now that we have a regional brand.



What is the main objective in terms of establishing a regional brand, lowering costs, for example?
It is through a regional brand that we can aspire to the leadership we seek in sports.

Of course, the question of costs is a variable, but it is not the most important one at all.

The main objective of this implementation is to promote synergy between countries, optimize
structures and give our Sport vertical a unique identity with the same editorial line, elements that
will allow us to maintain a close relationship with the fans in each market and provide it with a
expanded experience, according to our statement "Passion without limits".

How will the content interaction between the three countries work?

Let's go deeper into what we are already doing.

The idea is to promote formats and programs with regional potential, taking advantage of available
resources and the cross-market structure.

An example in this sense is the concept of "Match Day" with which we already work in Chile.

We will also strengthen international coverage through our correspondents in Europe and the
United States, in order to always provide the most relevant information to our local audiences.
Now we have the opportunity, for example, to extend what worked very well in a given market to
other countries, to test new formulas, to increase the exchange of ideas and talents.

Will the talents be added? Do those who are now continue?

Probably 2021 will bring something new on the subject, but it is not fundamental for us at the
moment.

To develop the potential of a regional brand, today we already have a talented and distinguished
journalistic team in the three countries where we are present.

Certainly, in the short term, we will play with cross references appearances in different markets; it
will be something dynamic, which will evolve on different screens.

For example, Bichi Borghi, world champion for Argentina, who besides being a channel talent in
Chile is also a big name in Argentina, or Juan Pablo Varsky, who with his rise across the
continent works perfectly in Chile.

And we are also open to receive special guests who will accompany us at specific moments and
initiatives, as we already did with Julio César in Brazil for the UEFA Champions League.WOW ...
this is a little bit of all the work that has been done and everything that we have to do ahead of us.
The passion and DNA of Esporte Interativo and CDF now go beyond the boundaries that bound
us.

Passion has no limits now!
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The Mega-Sena is the largest lottery in Brazil, organised bythe Caixa Econmica Federal

bank since March 1996. mega - Sea. Wikipedia enswikipé :...Out ; Grande/se

One of the most widely supported teams in the world and the second most in Brazil, with over 30
million fans, Corinthians is one of the most successful Brazilian clubs, having won seven national
titles, three Copa do Brasil trophies, one Supercopa do Brasil title, and a record 30 So Paulo State
championships.
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Asedio a Lyptsi: lalucha desesperada de Ucrania por
mantener una ciudad clave

Existen algunos pueblos que Ucrania simplemente no puede permitirse perder, y Lyptsi es uno
de ellos. Pero la agarre que el pais mantiene es fragil: las calles arden a causa de un bombardeo
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momentos antes cuando llegamos, bajo la cobertura de la oscuridad. La noche ofrece la Unica
tregua del asalto de drones; las horas anteriores han visto al pueblo ser alcanzado ocho veces.

Sin embargo, los soldados de la 132 Guardia Nacional de Khartiia deben resistir, ya que las
apuestas aqui son altas. El implacable asalto de Rusia tiene un objetivo clave: si toman Lyptsi,
pueden posicionar la artilleria dentro del alcance de la segunda ciudad de Ucrania, Jarkov, a 20
minutos por la carretera.

En un bunker, Oleksandr, un comandante, observa una de sus muchas alimentaciones de drones.
"Viste por ti mismo como todo esta en llamas. Es asi todas las noches".

Sus hombres fueron de los primeros en enfrentar el nuevo avance de Rusia en la region de
Jarkov hace casi dos semanas. Dice que estan luchando contra soldados profesionales
entrenados.

"Podemos verlo por su equipo y tacticas", dice. "No estan enviando a cualquiera a los asaltos".

Su mirada se alarga cuando se le pregunta sobre las fortificaciones que estaban en su lugar
antes del ataque sorpresa. "No estaba preparado nada aqui. Nada. Nada. Todas las posiciones
se estan construyendo con las manos de la infanteria”.

Fuera, la noche se sacude por mas explosiones. "Hace tres semanas, los civiles vivian una vida
pacifica aqui. Reconstruyendo, todo estaba bien", dice. "Y ahora la mayoria de las casas estan
arruinadas".

Defensa desesperada en Jarkov

En todo el hogar de un millén de civiles de Jarkov, las fuerzas ucranianas intentan contener un
asalto persistente de Rusia desde multiples angulos. Durante una semana informando en los
pueblos alrededor de la ciudad, vi a las unidades ucranianas manteniendo sus posiciones bajo un
gran peligro y riesgo, y a veces usando artilleria anticuada y escasa para repeler a una fuerza
rusa mucho mejor equipada, capaz de frustrar sus maniobras mas béasicas con grandes nameros
de drones.

En una posicidn mas cerca de la frontera rusa, el 92.° Brigada de Asalto mostr6 un cafién de
artilleria ruso, capturado en los primeros dias de la guerra, desde el que ahora estan disparando
proyectiles de mortero franceses. El cafidén estaba parcialmente oculto por una red de alambre,
con el objetivo de brindar alguna proteccién contra un ataque de dron. Sin embargo, arriba, un
dron de reconocimiento no identificado comenzé a sobrevolar, obligando a la unidad a correr a un
bunker.

Otra unidad esta obligada a usar un cafon de artilleria soviético hecho en la década de 1940.
Escondido en una densa vegetacion, su metal es oxidado en partes, lo que limita cuantas veces
se puede disparar. Artun, su comandante, BR proyectiles polacos mas nuevos, pero ahora solo
dispara 10 al dia, cuando en el otofio era 100.

Los drones son "un gran problema”, dice Artun. "Tengo astillas en mi como recuerdo", agrega,
refiriendose a los restos de un dron Lancet ruso que aun esta en su mano y estbmago, que los
cirujanos no pudieron quitar. "Pero hay ciertas acciones que pueden salvarte de los drones".

Una de ellas entra en accién: una alerta de un escaner de frecuencia de R$30 en su equipo. Ha
detectado la aproximacion de otro dron Orlan, lo que hace que Artun se dirija al bunker. Mira
hacia el cielo arriba y lo ve pasar por encima. Comanda una unidad diversa, que simboliza los
desafios de mano de obra a los que se enfrenta Ucrania en su tercer afio de guerra. Algunos,
como él, son infantes heridos, colocados en los cafiones mas atras de la linea del frente. Otros
son mayores, mientras que uno de su equipo esta en su primer dia en artilleria.
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